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survey. 24 (21%) reported that they discussed their preferences for management 1.
of social media after death (Table 1). 23 (20%) patients wanted their family and
social media accounts managed after friends to share news of their death on social media, while 8 (7%) patients did not
death.” Patients answered using a 5- want to share. Hispanic ethnicity (29% vs. 8%, P=0.04) and low annual income 13
point Likert scale from “strongly agree” <$40,000 (57% vs. 21%, P=0.004) were associated with discussions about post-
to “strongly disagree.” “Agree” or mortem management (Table 2). Upon completing the survey, 82 (71%) patients
“Strongly agree” were combined and were motivated to explore their social media account managed after death and 76
considered as agreement. (67%) would discuss this with their family or friends.
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